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Barriers to NHSC Recruitment

BASED ON PROGRAM GOALS AND DATA

® Number of applications
® Quality of applications
® Disciplines represented

® Other variables




Meeting Challenges in Communications

@ FOUNDATION FOR SUCCESSES IN 2023

O ® Staffing

® Advanced skills

I ® Contract support

® Tools and training




The Reality of NHSC Applicants




Digital Marketing Funnel




Digital Communications Objectives and Tactics

) SEO: NHSC

Website

) Email

Marketing

Paid Social
(AdWords)

NHSC ) Social
Website Media

Awareness... ... Action




NHSC Website: nhsc.hrsa.gov

FY 2023
BHW Customer 7'4,.768
Service Portal VISItS

Health Workforce 26,532

Connector Vvisits
039K Email 18,327
subscriptions visits

visitors

Helping recruits

Priceless
succeed




NHSC Website: Innovations in 2023

Visits to the BHW Portal
e Sep 2022:5,148
e Sep 2023:27,185




NHSC Social Media: Linkedin, Facebook, X

Totals Across Platforms

Impressions 1.9M
Engagements 22,801
396 Link clicks 8,555
posts
Posts by program Key enhancements 4
Scholarship: 70

Loan repayment: 149
New site: 84
Students to Service: 93




NHSC Social Media: LinkedlIn,

Facebook, X
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NHSC Social Media: Focus on Scholarship

Comparative metrics

Compared to the 2022 Scholarship application cycle campaign—
153% increase in impressions, 380% increase in engagements,
57% increase in link clicks
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NHSC Social Media: Innovative Approaches




HRSA Social Media: YouTube — Multiple Metrics

What does success look like?
e 72,000 views +
 High retention rate




NHSC Paid Social + Paid Search

Paid social Paid search

e Existing platforms e Google AdWords
e Qutreach to new platforms (Reddit) e High web engagement: 62%

nhsc scholarship 27,550
hrsa scholarship 6,475 N

national health service corps scholarship 5,85

nhsc scholarship program 1,6820

national health corps scholarship 1,4060

nhsc scholarship application 1,1100

nhsc dental scholarship 1,1071

national health service corps scholarship program 1,086

nhsc pa scholarship 8081

hrsa nhsc scholarship 8011




NHSC Email Marketing

6.2M

Emails sent

FY2023

#2 source of visitors to
the NHSC website

#2 source of visits to
the NHSC website

Recipients read them
(open rate)

Recipients click links
(click-through rate)

141K
users

199K
sessions

62%

13%




NHSC Search Engine Optimization (SEO)

FY 2023
#1 source of 3_83,113
visitors visits
#1 source of 658,874
visits visits
2 1 7 K High rate of 67%
engagement

search terms

Peak search date  July 12




NHSC SEO: What happened on July 12?

Keyword(s) Clicks ~

national health service corps

nhsc scholarship
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NHSC Digital Analytics in 2024




The Full Picture

DIGITAL OUTREACH NEWSLETTERS EVENTS
® NHSC web ®* HRSA eNews ®* Conference
features e BHW exhibits
* NHSC digital Connections ® Conference
toolkits ® FORHP presentations
* HRSA social Newsletter ®* BHW leadership
channels ® Primary Care speaking
e LinkedIn Digest engagement
e Facebook ® |nternal HRSA ®* Webinars
e X newsletter
e Instagram ®* [nternal BHW
newsletter







Contact Us

Angela Hirsch, Director - Division of External Affairs
Email: ahirsch@hrsa.gov

Susan Schulken, Chief - Media, Web, and Public Affairs Branch
Email: sschulken@hrsa.gov

Bureau of Health Workforce (BHW)
Health Resources and Services Administration (HRSA)
Website: www.bhw.hrsa.gov



mailto:ahirsch@hrsa.gov
mailto:sschulken@hrsa.gov
http://www.bhw.hrsa.gov/

Connect with HRSA

Learn more: HRSA.gov

Sign up for HRSA eNews: }A'{

Follow us: ®

in



http://www.hrsa.gov/
https://public.govdelivery.com/accounts/USHHSHRSA/subscriber/new?qsp=HRSA-subscribe
https://facebook.com/HRSAgov/
https://www.instagram.com/hrsagov/
https://www.linkedin.com/company/us-government-department-of-health-&-human-services-hrsa/
https://www.youtube.com/user/HRSAtube
https://twitter.com/HRSAgov
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